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POSITION SUMMARY/RESPONSIBILITIES 

As a member of the Digital Marketing team in the Corporate Communications & Experience 
Department, serves as the lead for various digital communication platforms for the 
organization, including but not limited to email marketing, e-newsletters, SMS, phone call 
campaigns, public websites, and secure sites. Coordinates the planning, development, 
implementation, and evaluation of three newsletters and ad hoc deployments. Curates 
pertinent information and turns it into consumer-friendly, easy-to-understand content that 
engages the target audience and increases metrics. Continuously maintains email 
marketing scheduling and content and improves other content to effectively 
communicate services with customers. Works with the Digital Marketing Manager to 
develop campaigns for SMS and phone calls. Writes scripts that support external 
department programs, marketing campaigns, 
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8. Appropriately adapts work and customer assistance methods to accommodate 
the unique physical, psychosocial, cultural, age-
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